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bers who have signed up for this IC 
listserve program. Who knew there 
were so many jobs in interpretation? 
A total of 551 were posted 2009. 
Could the interpretation employment 
market be looking up?  

Most postings come from IC vol-
unteers Baleigh McWade and Mike 
Otto, who took on this task back in 
September 2008. Baleigh typically 
monitors the Canadian Heritage 
Information Network (CHIN) job post-
ings, while Mike watches the Service 
Canada Job Bank, the Association 
for Environmental Educational, 
the University of Alberta’s career 
and placement services, and the 
University of Victoria’s Society of 
Geography Students as an alumnus. 
Baleigh and Mike spend a couple of 
hours per week searching the wide 
range of postings for interpretation 
jobs. Thank you, Baleigh and Mike!

Current IC members can receive 
the postings by email or look them 
over at the Yahoo website we use at 
present. Anyone can post interpreta-
tion-related jobs. For more info click 
on the IC Listserves menu at 

www.interpcan.ca.

Marketing and Advocacy
20–25 municipal planners were 

introduced to interpretation’s role 
in cultural development at the 
Creative City Network Conference 
in September 2009 in Fredericton. 
David Plouffe and Peter Pacey of the 
IC board highlighted the diversity of 
interpretation programs and methods 
in Canada with wonderful photos 
from Interpretation Canada mem-
bers (great response coast to coast—
thanks!) As this conference was held 
on Peter’s home turf, he was able to 
blow participants away with a cultur-
al interpretation-tourism field session 

he led with a colleague. 
Around half the participants in 

IC’s revitalization workshops saw 
marketing and advocacy as the best 
way to enhance interpretation and its 
practice. The Creative City Network 
conference brings together munici-
pal cultural planners from across 
Canada. Many participants are also 
directors or managers of parks and 
recreation or cultural departments, 
and usually have cultural institutions 
and/or urban parks in their portfo-
lios. Many are not aware of the field 
of interpretation, even though they 
may manage sites or “interpretation 
signage” programs. The opportunity 
to present interpretation to such a 
group is rare. Happily, David Plouffe 
is also a Creative City board member 
and a City of Calgary planner.
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46 Benefits of Interpretation

By Sue Ellen Fast, Executive Director and 
InterpScan Editor

Want to justify your bud-
get? Looking for the words to 
describe the good you do as an 
interpreter? 

Wish you could clearly link 
your work to your organization’s 
larger goals?

Look no further. In the best IC 
tradition, interpreters from across 
Canada have pitched in to confirm, 
and add to, a long list of interpretation 
benefits.

To help you find the words you 
need, all 46 benefits are included 
here. 

As a professional organization, 
IC’s board wanted to know how inter-
pretation is used in Canada. What 
roles and benefits of interpretation in 
Canadian society do practitioners see?

I used a perspective-based model I 
had built up over the years to organize 
a series of questions we asked in IC’s 
recent online survey. Every one of the 
46 benefit options we provided was 
recognized, from “produce citizens 
who value natural and/or cultural 
heritage generally” and “provide 
enjoyment”, each endorsed by 153 
respondents, to “reduce enforce-
ment required (e.g., party-calming 
presence)” at 31. Then, respondents 
contributed an additional 39 benefit 
statements under the “other” option. 
Clearly, interpreters recognize many 
benefits of the work they do!

We put the questions this way:
The benefits of interpretation can be 
understood from several perspectives. 
Please indicate all areas in which the 
interpretation you provide plays a role:

• with regard to your site or area
• to the tourism industry
• to the local community

• democracy and citizenship
• your agency
• beyond your site or area
• to the visitor

We listed a set of options under 
each heading, and asked partici-
pants to select all that applied. As 
it turns out, we needn’t have both-
ered with the headings. Grouped 
this way, each category scored 
about the same. But when we 
looked at the benefit scores individ-
ually—what a range! See Figure 1 
on the following page.

I have yet to look carefully at 
the additional “other” responses—
hopefully I can do so soon when 
resources are in place. I can see 
duplication, but I suspect there are 
some new benefits in there as well. 
Certainly there is evidence of sig-
nificant reflection and engagement 
with the benefits concept.

What do the results tell us? 
Personally, I found them very inter-
esting. For example, I expected 
the benefit “foster conservation” 
to rate much higher. Are not most 
museums, parks, art galleries and 
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Figure 1: Benefits of Interpretation, by Number of Responses

0  20  40  60  80  100  120  140  160  180 

reduce enforcement required (e.g., party‐calming presence)  

assist ci?zens in realizing other health goals  

minimize visitor/neighborhood conflicts  

reduce the need for regula?on and rescue  

facilitate economic development through new jobs and businesses  

encourage sympathe?c management of neighboring proper?es  

allow industry operators to develop new products around 

interpreta?on  

assist ci?zens in realizing other social goals  

build support for capital projects, solicit dona?ons, or revenue 

stream  

foster ac?ve ci?zens contribu?ng to community vitality and sense of 

place by holding them up as examples  

provide as subs?tute experience for places that are fragile and/or 

difficult to visit, e.g., caves, sacred sites; and/or topics that are 

foster healthy child development (such as per Richard Louv’s book 

"Last Child in the Woods") 

foster public par?cipa?on in management  

reduce visitor safety incidents  

cul?vate self‐awareness  

broader range of people who use or par?cipate in agency ini?a?ves  

provide explana?on of current resource management prac?ces  

re‐establish healthy rela?onship between nature and culture 

contribute to community sustainability and/or development  

foster sustainability (e.g., addressing global warming, consumer 

paRerns, considera?on for future genera?ons) 

provide a beRer understanding of what to expect  

minimize impacts to fragile resources  

develop advocates and support for the values under management 

foster conserva?on ethic  

provide visitors an opportunity to share their knowledge or skills  

celebrate or commemorate, aimed at deepening bonds of belonging 

and iden?ty  

foster proper use 

provide recrea?on  

contribute to shared ci?zenship, pride and understanding  

improve image of agency  

develop advocates and support for agency ac?vi?es  

aRract visitors to area or region 

promote explora?on, ques?oning, new experiences and/or life‐long 

learning 

inform about purpose and nature of agency ac?vi?es  

preserve and pass along our collec?ve memory  

meet increasing demand for educa?onal visitor experiences  

be visible presence in the community, including mass media 

provide experiences that ensure posi?ve word‐of‐mouth adver?sing 

and/or repeat visita?on  

provide visitors with needed informa?on 

transmit a legacy to future genera?ons  

develop advocates and support for site 

visitors feel welcomed, respected and supported in their learning  

iden?fy and/or celebrate locally signiScant places and stories  

invite visitors to develop their knowledge, understanding or skills 

produce ci?zens who value natural and/or cultural heritage generally  

provide enjoyment 

0  20  40  60  80  100  120  140  160  180 

reduce enforcement required (e.g., party‐calming presence)  

assist ci?zens in realizing other health goals  

minimize visitor/neighborhood conflicts  

reduce the need for regula?on and rescue  

facilitate economic development through new jobs and businesses  

encourage sympathe?c management of neighboring proper?es  

allow industry operators to develop new products around 

interpreta?on  

assist ci?zens in realizing other social goals  

build support for capital projects, solicit dona?ons, or revenue 

stream  

foster ac?ve ci?zens contribu?ng to community vitality and sense of 

place by holding them up as examples  

provide as subs?tute experience for places that are fragile and/or 

difficult to visit, e.g., caves, sacred sites; and/or topics that are 

foster healthy child development (such as per Richard Louv’s book 

"Last Child in the Woods") 

foster public par?cipa?on in management  

reduce visitor safety incidents  

cul?vate self‐awareness  

broader range of people who use or par?cipate in agency ini?a?ves  

provide explana?on of current resource management prac?ces  

re‐establish healthy rela?onship between nature and culture 

contribute to community sustainability and/or development  

foster sustainability (e.g., addressing global warming, consumer 

paRerns, considera?on for future genera?ons) 

provide a beRer understanding of what to expect  

minimize impacts to fragile resources  

develop advocates and support for the values under management 

foster conserva?on ethic  

provide visitors an opportunity to share their knowledge or skills  

celebrate or commemorate, aimed at deepening bonds of belonging 

and iden?ty  

foster proper use 

provide recrea?on  

contribute to shared ci?zenship, pride and understanding  

improve image of agency  

develop advocates and support for agency ac?vi?es  

aRract visitors to area or region 

promote explora?on, ques?oning, new experiences and/or life‐long 

learning 

inform about purpose and nature of agency ac?vi?es  

preserve and pass along our collec?ve memory  

meet increasing demand for educa?onal visitor experiences  

be visible presence in the community, including mass media 

provide experiences that ensure posi?ve word‐of‐mouth adver?sing 

and/or repeat visita?on  

provide visitors with needed informa?on 

transmit a legacy to future genera?ons  

develop advocates and support for site 

visitors feel welcomed, respected and supported in their learning  

iden?fy and/or celebrate locally signiScant places and stories  

invite visitors to develop their knowledge, understanding or skills 

produce ci?zens who value natural and/or cultural heritage generally  

provide enjoyment 

0  20  40  60  80  100  120  140  160  180 

reduce enforcement required (e.g., party‐calming presence)  

assist ci?zens in realizing other health goals  

minimize visitor/neighborhood conflicts  

reduce the need for regula?on and rescue  

facilitate economic development through new jobs and businesses  

encourage sympathe?c management of neighboring proper?es  

allow industry operators to develop new products around 

interpreta?on  

assist ci?zens in realizing other social goals  

build support for capital projects, solicit dona?ons, or revenue 

stream  

foster ac?ve ci?zens contribu?ng to community vitality and sense of 

place by holding them up as examples  

provide as subs?tute experience for places that are fragile and/or 

difficult to visit, e.g., caves, sacred sites; and/or topics that are 

foster healthy child development (such as per Richard Louv’s book 

"Last Child in the Woods") 

foster public par?cipa?on in management  

reduce visitor safety incidents  

cul?vate self‐awareness  

broader range of people who use or par?cipate in agency ini?a?ves  

provide explana?on of current resource management prac?ces  

re‐establish healthy rela?onship between nature and culture 

contribute to community sustainability and/or development  

foster sustainability (e.g., addressing global warming, consumer 

paRerns, considera?on for future genera?ons) 

provide a beRer understanding of what to expect  

minimize impacts to fragile resources  

develop advocates and support for the values under management 

foster conserva?on ethic  

provide visitors an opportunity to share their knowledge or skills  

celebrate or commemorate, aimed at deepening bonds of belonging 

and iden?ty  

foster proper use 

provide recrea?on  

contribute to shared ci?zenship, pride and understanding  

improve image of agency  

develop advocates and support for agency ac?vi?es  

aRract visitors to area or region 

promote explora?on, ques?oning, new experiences and/or life‐long 

learning 

inform about purpose and nature of agency ac?vi?es  

preserve and pass along our collec?ve memory  

meet increasing demand for educa?onal visitor experiences  

be visible presence in the community, including mass media 

provide experiences that ensure posi?ve word‐of‐mouth adver?sing 

and/or repeat visita?on  

provide visitors with needed informa?on 

transmit a legacy to future genera?ons  

develop advocates and support for site 

visitors feel welcomed, respected and supported in their learning  

iden?fy and/or celebrate locally signiScant places and stories  

invite visitors to develop their knowledge, understanding or skills 

produce ci?zens who value natural and/or cultural heritage generally  

provide enjoyment 

historic sites fundamentally con-
cerned with conservation? Why is 
interpretation not seen by more 
of us as contributing to this? And I 
expected “cultivate self-awareness” 
to rank lower. Perhaps these results 
are reflecting larger trends in our 

society. Lots to reflect on here.
Practically, the IC board will 

consult them as needed through the 
coming years, as we decide how to 
develop our programs where to put 
resources. For example, how many 
interpreters apart from Parks Canada 

employees can be expected to pursue 
certification under the CTHRC’s tour-
ism-based program described earlier? 
It appears that respondents could see 
some links between interpretation 
and the tourism industry. Many saw 
their work as attracting visitors to 
area or region (78%). 

Number of Responses
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But fewer recognized the interpre-
tation they provided as contributing 
to other tourism industry objectives, 
such as helping industry operators 
to develop new products around 
interpretation (34%), or facilitating 
economic development through new 
jobs and businesses (30%). (If I were 
to remove the responses of Parks 
Canada employees, I suspect these 
percentages would be even lower.) In 
another survey question, only 7% of 
all respondents identified themselves 
as working in the tourism industry, 
although it was a “choose all that 
apply” type of question. Interpreters 
clearly identify much more with 
non-tourism aspects of their work.

But that’s just one example of 
how the benefits data can be used. 
The prime conclusion to draw 
from these results is that there are 
many, many recognized benefits of 
interpretation!

Do planners, managers and other 
non-interpreters recognize these ben-
efits? Perhaps not yet—but using this 
language of benefits may help inter-
preters to better market and advocate 
for their programs. If you are tired 
of seeing your program or position 
on the cut-list year after year, these 
words may help. Being able to articu-
late the benefits of your work may 
also help you build recognition for 
yourself and your team as profes-
sionals.

When your team needs a boost, I 
invite you to sit down with them for 
an uplifting ramble through the ben-
efit wordings!

Link them to your goals and 
objectives, break out the green and 
red dots, or divide them into catego-
ries that make sense for your work-
place. Doesn’t it feel good to know 
that your work is so important? If 
you sort through the open-ended 

Sue Ellen Fast honed her inter-
pretation skills at a nature centre and 
various parks systems. In the 1990s 
she wrote and hosted the award-
winning Nature Walk television series 
filmed across Canada, the United 
States and Central America. She con-
sults and trains through ecoleaders.
ca and is the executive director of 
Interpretation Canada and editor of 
InterpScan. Contact Sue Ellen at  
editor@interpcan.ca.
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responses, please let me know which 
you see as new to the list of 46 and 
should be added.

More importantly, which benefits 
will you use to justify next year’s 
budget increase or expanded role? 

Enjoy!

The 46 Benefits also available at 
www.interpcan.ca—ed.

In Our Next Issue…
Look for an in-depth report 
on IC’s participation in the 
EECOM 2010 conference.

Jarrid Jenkins and Lisa Ferris, conference 
organizers extrordinaire!

Interpretation Canada’s table at the conference.

More members of the ICBC conference team.


